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Valerie Rothman, 48, a lawyer who lives
in the East Village, had come with her sis-
ter. “It gives us a chance to get away from
the husbands and kids while learning
about our skin and what we can do to fix
it,” she said. After a session with Reveal, a
device that shows if there is sun damage
under the skin (it showed she had a lot),
Ms. Rothman bought two products:

TNS Essential Serum® and LYTERA® Skin
Brightening Complex, both by SkinMedica$
one of three companies that had
representatives at the event.

tive of the
opment

- Baker said. “This one's

©2013 SkinMedica, Inc., An Allergan Company. All rights reserved.




